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Efficiency of government action refers to the performance or the effects it brings in, 
usually known as the two aspects: government effectiveness and government failure. As a 
comprehensive rising industry, tourism is typically characterized with governmental 
intervention in its development. Since China has been advocating the 
“government-leading” development strategy, governmental intervention is naturally a 
major feature of the development of China’s tourism. 
In the concrete practice of the government, price regulation usually plays an 
extremely important role. This thesis attempts to examine tourism price regulation as a 
typical sample in the governmental intervention in tourism. It, firstly, clarifies the basic 
concept of tourism price regulation under the fundamental principle of regulation theory, 
combined with governmental efficiency theory. 
Secondly, the thesis respectively surveys the two sides of government action of 
tourism price regulation: government effectiveness and government failure. When 
analysing government effectiveness, effective area existing in tourism price regulation is 
argued from the three aspects: restrictive failure, defective failure and other failures. When 
analysing government failure, the thesis figures out that low efficiency and inefficiency in 
tourism price regulation is due to the deflection of objectives while regulating tourism 
prices and the over-costing of regulation, after an introduction to the evolution of tourism 
price regulation during different periods and the analysis and appraisement of various 
government failures. 
Lastly, the thesis is concerned about the amendment of China’s existing tourism price 
regulation. It puts forward a framework of regulation adjustment in the three aspects: 
objectives, means and main body, and, hence in the regulation reform, advocates an 
inclination to consumers in tourism price games, an adjusting and controlling system 
involved with many varieties of marketing means and a plural regulating body with 
independent regulating organizations, trade regulating organizations and international 
regulating organizations included. It then discusses effective ways and methods to 
promote the efficiency of China’s tourism price regulation. 
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